
DirectMail.com Offers New Industry Solution for Career Colleges and Trade
Schools

New Technology Helps Clients Leverage Data to Boost Lead Generation

DirectMail.com (DMC) has launched a new solution focused on helping career colleges and trade schools
improve marketing tactics and direct response strategies that have a better chance of converting prospects into
students.

With increased competition for students, career colleges and trade schools are trying new marketing approaches
in order to achieve better results for a smaller investment. The key driver of success for the industry in the
future is to understand demographic data from top to bottom. With the advancement of new technologies,
marketers are able to implement insight with targeted messaging and segmentation to drive more leads and
opportunities into the sales cycle.

Key benchmarks and fast facts:

• The first adopters of geo-technology were retail, consumer goods, franchise, automotive, and media
companies. Today, many more industries are seeing results with geo-targeting to gain valuable efficiencies in
the marketing process.
• DMC can map specific boundaries for future, more targeted marketing, thus eliminating unresponsive
segments and clusters.
• By plotting demographics and travel patterns of existing students on a map, DMC helps clients focus on high-
potential pockets of opportunity.

“We offer a unique solution to this marketplace,” explains Mike Savage, Vice President of Marketing
Solutions. “DMC has a proven track record in student recruitment having worked with several national career
colleges and trade schools. In this ever changing competitive landscape, career colleges are getting more
sophisticated in their use of new data and insight to drive high quality leads to the organization. We feel that
our experience and Student Insight Engine can help the industry remain competitive over the next decade.”

By leveraging proprietary technology like DMC’s GeoInsight, career colleges and trade schools can better
understand their current students and reach out to new ones. The key is accessing specific demographic,
psychographic, and geographic data because it can be used to create targeted messages that are timed and
delivered for maximum results.

DMC has published a new white paper for the industry entitled, “Leverage New Data Insights to Boost Student
Recruitment” that is available for download at www.directmail.com/college.

About DirectMail.com
DirectMail.com, headquartered in metropolitan Washington, D.C., is an industry leader offering Agency, Data
Products, Business Intelligence Insight, Email Marketing and Production services. For over 40 years,
DirectMail.com's unique Insight Engine and Intelligent Marketing Process (Identify > Target > Contact >
Acquire > Engage and Retain) have grown clients' market share by applying strategies proven to increase
customer and donor acquisition and retention. Staffed by over 250 direct marketing professionals,
DirectMail.com's proprietary data, business intelligence technology and segmentation products fuel the

http://www.directmail.com/college


Page 2/3

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here

marketing and CRM efforts of the nation's leading brands and fundraisers, consistently improving results and
achieving a positive ROI. For more information about DirectMail.com, please visit us at www.directmail.com,
call 1-888-690-2252, or join the conversation on Facebook, LinkedIn or Twitter.
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Contact Information
Mike Savage
DirectMail.com
(301) 855-1700
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